Youtube on TV: types of content & engagement

What people watch:

‘Unlike-TV' content
59% of total consumption

Entertainment
Clelagllgle

Reddit

Review/recom-
mendation

Factual
Reaction
Food
Podcast

Everything else

Music

TV/Film clips

Hobbies/
leisure

Sport
News
Other

Kids

‘Like-TV' content
41% of total consumption
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For how long:

Daily viewing duration
(minutes —Oct 2025)
Heaviest 25%

viewers Remaining 25%
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Heaviest viewers /
minutes by age
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